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Po Regions Engaged to Policies of Air

The perception of citizens on Air Quality in the
Po Valley Area

Marco Ottolenghi
Michele Bartolomei

ART-ER, Pillar communication coordinator
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The second edition of the survey on the perception of air quality by
the citizens of the Po Valley

Timing:

e december 2022: launch of the questionnaire
e 31st march 2023: end of data elaboration

Methodology: CAWI Computer Assisted Web
Interview + CATI Computer Assisted Telephone
Interview.

Sample size: 7.030

Scope: Po Basin (Valle D’Aosta, Piemonte, Lombardia,
Trentino, Emilia-Romagna, Veneto, Friuli Venezia
Giulia)

NEW - The participation to the survey has been
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A very good
representativity
of each
territory.
o otoeten QUESTIONARI
o 4 . - 1-10

e 10-50

® 50-100

@ 100-200

@ 200-600
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The Results: Fact 1 - PERCEPTION of

/
egions

9, 7o s
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COMPARED TO THE PREVIOUS SURVEY, BOTH PERCEPTIONS OF
IMPROVEMENT AND THOSE OF WORSENING APPEAR TO BE INCREASING.

Perceived air quality trends over the past decade

10%

20%
65%
F 5%

HAS IMPROVED

HAS REMAINED
EQUAL

HAS WORSENED

DON'T KNOW

e Vs 1st edition: Both the extreme opinions have increased - (it has

worsened/it has improved)

e BUT............ Data say AQ in the Po valley has generally improved

over the years.

ATTRATTIVITA
RRRRRRR
RRRRRRRRRR




Fact 2 - CONCERN and AWERNESS  prep/IR

Perceived causes of pollution

LIFE15IPEITO13

MOLTISSIMO MOLTO ABBASTANZA POCO PER NIENTE

POSIZIONE
3 GEOGRAFICA k}A 23% 20% 12% 1% . .
RESIDENZA 12% thinks biomass does not
pollute at all !!
INDUSTRIA.
2 IEIC Ul 32% 29% 22% 1% Is%
ENERGETICI
4  wpianm
RISCALDMAENTO/ PRDA 33% 29% 11% 4%
RAFFREDDAMENTO

CAMINI E STUFE

5aLeaNA/PELLET RLEL 29%

21%

=

® 65% of the sample think Trasportation sector causes “a lot” or “very much” pollution

e Transportation and industrial sectors are perceived as main causes, Domestic Heating is “in
between” while Agricolture and biomass are considered less responsible.

e Industries’ emissions are clearly overestimated by a majority of the sample, while

Agricultuyre and biomass are underestimated. . S ART-ER

AGRICOLTURA,
6 ALLEVAMENTI REV/A
INTENSIVI

28%

20%
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Fact 3 - INFORMATION and Knowledge preme
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Figure 7 - Level of information about air quality in your country/
region/city

More than 70% of respoondents
i is partially informed or less on
70% AQ

50% o A lot of work TBD!

21.9% 23 4%

10% 5.2% 5.5% 6,1%

o = =
Verywellinformed ~ Well informed Partially informed ~ Notveryinformed  Not at all informed No opinion

Figure 9 - Information that the respondent would like to be able to access more
easily

Plans and measures that authorities take to improve air quality |GGG 27.82%
Real-time and historical air quaity data [ NN 19.77%
rmation on the risks of air pollution and related preventive and precautionary measures | 15.57%
Targeted reporting/messaging in case of high poliution incidents | NN 13.95%
Air poliution forecast [N 8.87%
Air quality benchmarks that allow comparison with other citiesiregions | 8.03%
Annual reports for the general pubiic [JIIlll 5.26%

Other ] 0,72% i
0% 5% 0% 15% 20% 25% W% B 40% 45% 50%
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29% OF RESPONDENTS SAY THE MOST IMPORTANT INFORMATION TOOL
IS THE WEB, FOLLOWED BY SOCIAL NETWORKS AND TV, CHOSEN BOTH BY
17% OF THE SAMPLE.

4 Fo s
3 23 /e
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Po Regions Engaged to Policies of Air

Main sources of information regarding air quality

29% 17% 17% 14%
SOCIAL TV NEWSPAPERS
NETWORK

1% 6% 3% 3%
[ ]

S e e sane

APP FOR RADIO OTHER NONE

SMARTPHONE

Web is confirmed the most used source of information for AQ topic.

All “traditional” media share have diminished compared to 2019’s

Survey 7 SART—ER_




Fact 4 - OPINION on Policies and Initiatives

prepAIR
THE BEST AREA OFINTERVENTION TO ADDRESS THE CHALLENGES POSED
BY THE AIR QUALITY PROBLEM AND THE MOST EFFECTIVE INITIATIVES ARE

CONSIDERED BY THE MAJORITY OF RESPONDENTS (32%) TO BE THOSE
UNDERTAKEN AT THE EUROPEAN LEVEL.

LIFE15IPEITO13

Better scope to address challenges related to air quality

33% vl

23% cever oo
16% (evel
14%  (evel
1% e

3% DON'T KNOW
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Fact 4 - OPINION on Policies and Initiatives prepﬁilR
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Respondents are quite supportive of all Consensus on initiative.....
initiatives:
MO OREVOLE FAVOREVOLE INDIFFERENTE CONTRARIO MOLTO o~ nonso

top three initiatives:

o reduce speed limits

Sviluppo car sharing e
car pooling

21% EIFS 6% 2% 5%

Incentivo di pratiche
o incentives for low impact agriculture Aol < Nnitekd 45% |7% 1% 1% 2%
o support for cycling mobility
o ban of private heavy vehicles in io‘é‘;agifsp‘?é“mo? 44% I10% |3% 2% 2%
urban areas are the in terms of
preferences O G veool pesant 42% Ig% Ie% 2% 3%
privati in aree urbane
bottom three Niagiiora
. . . . i 0, 0, 0, 0, 0, 0,
o limitation to urban traffic el EESCl 51% LE| EEGR B R
o limitation to the use of biomass for - , :
. = Istituzione/estensione
domestic heating di ZTL/aree pedonali e . 22% ERYA I13% I13% |7% 2%
controllo accessi

N

(&3]

R
=

Interviewees tend to answers incoherently on the

real tar AQ improvement) while ar heren imitazione della
e 2 ggt( Q proveme t) S EIS EelnS e cicoiazions mambic N 18% [ERRA I13% I17% |9% 3%
in preferring initiatives either that do not affect urbano e controll ,

them directly or that promise a personal bonus

Limitazione all'uso
di riscaldamento
domestico a biomassa

17% KRINA 20%

1% |4% {11%

Diminuzione dei limiti o, o,
di velocita stradali 15% 23%

20% I 9% 4%

Limitation to the use of biomass

is an unpopular initiative 3
, S ART-ER




Fact 5 - BEHAVIOURS to Reduce Air Pollution
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THE MOST USED MEANS OF TRANSPORTATION IS ONE’S OWN CAR

(49%), IN LINE WITH THE PREVIOUS SURVEY, FOLLOWED BY PUBLIC
TRANSPORTATION (18%), WITH A 30% POINTS OF GAP.

Vehicle used to travel to work

49%

28%

. 18%

3% 3%
OWN CAR BY FOOT/BIKE PUBLIC MOTORBIKE OTHER
TRANSPORTS (electric scooter,

car polling, car sharing)
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Fact 5 - BEHAVIOURS to Reduce Air Pollution prepAlR
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Figure 16 - Willingness to implement the following behaviors

100%
4,16% 8.46%

. . . . 0 . ' 13,06% ; ' & -
Buying hi-efficiency boilers, buying - = B oo |
. 80% 15,74% ’ 2,
local products and improve the i B ¢ o D50 2T 53
i i 35,66%
energy efficiency of the house are the oo . - 2
33,80% 2925%

3749% 3642%  37.95%

top ranking best practices.

40% 34 34%

30.31% 31L.71%

Illlllll

2487%  26,82%

While volunteering, using Heat -y :
pumps for domestic heating and I ’I
using public transport are the lowest. .

Favoring the use of public transportation
Lowering the temperature of home heating
Improving the energy efficiency of my home

-
55 through volunteer activities or civic intiatives !

-
2ing the home heating system with heat pumps —

miting the use of air conditioners at homework
lissions caused by long-distance transportation

Jsing bicycle, scooter or walking when possible
“urchasing high-efficiency, low-emission boilers

hoosing hybrid, electric or fuel-efficient vehicles

dipellet stoves in favor of less polluting Systems
ty situation in the place where you live and fo..
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8 Fact 6 - Profile of the Respondents =
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19%_
The analysis distinguished four groups of DISINTERESSATO E ™
citizens distinguished primarily in terms of NON.DISPONIRILE g .39%
their willingness or unwillingness to \ 'EMPZE(?A%T“?O
implement behaviors and initiatives to
improve air quality.
Based then on the results of the analysis,
four citizen profiles were identified: 26%
APPROCCIO
“WIN-WIN"
17%
DISPONIBILE
A IMPEGNARSI

-"Engaged and proactive": very willing to implement virtuous behaviors for the improvement of
air quality;

- "Willing to engage, but to a fair extent": somewhat willing to implement virtuous behaviors;

- "Win-win approach": not very willing to implement virtuous behaviors, except those that
involve a direct economic return;

- "Disinterested and unwilling": low willingness to implement virtuous behaviors, lower than the

other groups. S ART-ER
12 .




Fact 6 - Profile of the Respondents
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ENGAGED AND PROACTIVE WILLING TO COMMIT “WIN-WIN” APPROACH DISINTERESTED
Gender Channels of Gender Channels of Gender Channels of Gender Channels of
Information Information Information Information
e ©°- @ — ©oe = o --—

network

Women ~  Men

Age
18-39
HE e 38%
40-64
S e 51%
Over 65

1%

Education

Middle school
® 3%

® 60%

Major causes Behaviors disposed
of pollution to Implement
Adopting
T le
+ ransports of mpov:;
and promoting
@ compe —
location

e

Women  Men

| ) 18%
S e 49%
33%

Education

Middie school
— 7%

h School
= @ 49%

® 43%

Bachelor’s degree and beyond

Alr quality evaluation

Major causes Behavlors disposed

to implement

of pollution
Transports to the temperatu:
+ of the house =

Heating/cooling ’ wﬂ;m

b

ko s,

Women  Men

33%
52%
15%

Education

Middle school
— 8%
High School
e ® 17%

@® 45%

Bachelor’s degree and beyond

Alr quality evaluation

- O
2.25/4

.48/4

< Fall/
: Winter

Behaviors disposed
to Implement

Major causes
of pollution

Geographical il
Q oo it

Women  Men

Age
18-39

26%

8
g

52%

i
]

21%

Education

@ 52%

Major causes
of pollution

; Industry, ® Not willing
Power to Implement
generation any sustalnable

Behavlors disposed
to implement

plants behavior
In particular

13
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Fact 6 - Profile of the Respondents

Sample distribution in the four clusters

19%, o
DISINTERESTED . li

. ge0®°%°%%ee, Engaged and proactive in the
‘e® e, previous edition of the survey

..... 39%
5 " ENGAGED AND
I woil=- - s PROACTIVE
isinterested in the previous
edition of the survey
26%
“WIN-WIN" E
APPROACH 17%
WILLING
TO COMMIT

Confronting the results of the
current edition with the previous

one we registered a clear shift
toward more positive/active
categories.

P
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e
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Thank you for your
attention!

The report of the survey is available in the PrepAIR
website- pillar communication web page

ART-ER

www.lifeprepair.eu — info@lifeprepair.eu

Regione B8 REGIONE % REGIONE AUTONOMA
Lombardia B B PIEMONTE FRIULI VENEZIA GIUL'A

ia
prevenzione Agenzia Regionale per la Prevenzione Agemia Regionale

tale
emilia-romagna e Protezione Ambientale del Veneto

wiy
ARSO ENVIRONMENT G Comunea ART-ER
M\ Slovenian Environment Agency WE Milano ‘ 4 T,
Comune di Bologna = CrTTA DI TORINO TeRniToRIo

e
alr

PROVINCIA AUTONOMA DI TRENTO

PROTezioNe DeL ameiente
CeL raiuLi venezia ciutia

i’

Fondazione Lombardia
per '’Ambiente


https://www.lifeprepair.eu/index.php/azioni/communication-and-capacity-building/

