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Main tasks

• Raise public awareness on risks of woody biomass domestic heating 
systems

• Debunking clichés
• Communicating complex concepts through effective communication
• Changing habits and behaviors
• Stimulate new investments aimed at replacing the most polluting 

wood biomass devices

Start: Nov 2018 – End: Dec 2022

«Burn the wood well: don't burn your 
health”  Communication campaign



The thematic page on PREPAIR’s website



The brochure

Part One
«Woody biomass and air pollution»

• Air pollution: still a current problem
• The use of wood as a fuel
• Scientific evidence on pollution from the combustion 

of wood
• Why are the emissions from wood-burning appliances 

so high?

Part Two
«Strategies for reducing woody biomass air pollution»

• Useful tips to reduce emissions from wood-burning 
devices

• The costs of incorrect installation and management of 
biomass plants

• Is burning wood good for the climate?
• European and international action
• National and regional action
• How to classify your wood appliance
• The ban on the most obsolete and inefficient 

appliances
• What to do if you see dark smoke coming out of a 

house chimney?
• Burning biomass outdoors is also very polluting



The leaflet

The lleaflet of 10 good tips for proper management of stoves and fireplaces
6) Check the smoke coming out of the 

chimney

7) Have the chimney cleaned

8) Respect the prohibitions

9) No waste in the stoves

10) In the end…

1) Get informed and choose correctly when buying a 
stove, fireplace or boiler

2) Never use fuels other than virgin wood

3) Light the fire from above

4) Use quality and dry fuels, possibly from the local supply 
chain

5) Manage combustion correctly



The campaign on social media

A communication campaign characterized by high visibility on Institutional websites and social media channels



The «Woody Biomass» channel 
on YouTube 

The “Biomass” Youtube channel is a 
useful tool in order to involve 
citizens and offer updated contents

Contents:
• Interviews
• Video-spot with Italian / English 

subtitles



A communication campaign run
and shared with the territories

Involvement of Po Valley Local Authorities Involvement of Po Valley Local Health Authorities



Public Events

On the PREPAIR website it is possible to find out about all 
the events on the agenda organized by the project on the 
theme of the correct use of woody biomass.
It is also possible to download the materials and 
interventions of the speakers



The communication campaign regarded even 
more traditional communication tools, such as: 
newspapers, sector magazines and TV services.

The campaign on the traditional mass 
media (newspapers, magazines, and TV)



Thanks for your attention!
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